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WELCOME & INTRODUCTION
ANREP: Association of Natural Resource Extension Professionals 

A national association for Cooperative Extension Service (CES) 
professionals (and other outreach educators) working in natural 
resources

Please consider becoming a member!

Benefits: Professional development and networking opportunities, 
national natural resource education initiatives, biennial conference 
(Wilmington, NC in 2026), awards program

https://anrep.org/ 

https://anrep.org/


WEBINAR SERIES
Series developed in response to ANREP member survey 
which indicated interest in short, interactive webinars 
on a variety of topics, including communications and 
media. 

Note: These webinars are designed to be brief (only 30 
minutes) and only provide main points and best practices of 
the topic covered

One door prize awarded at end of webinar. 

More information about ANREP or the webinar series, please contact: 
Holly Campbell, Chair, ANREP PLD, hollycam@uga.edu 
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Access other webinars 
in the series:
https://forestrywebinars.
net/sponsor-
pages/association-of-
natural-resource-
extension-professionals-
anrep 

mailto:hollycam@uga.edu
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TODAY’S WEBINAR

Presented by: 
Dr. Bret Shaw

Professor
Department of Life Sciences 
Communication
University of Wisconsin-Madison

Message Testing and Targeting on Social 
Media to Improve the Reach of Extension 

Programming 



Bret Shaw Professor, Life Sciences Communication & Division of Extension

Message Testing and Targeting on 
Social Media to Improve the Reach of 
Extension Programming 



Agenda

• Background on use of paid vs. organic posts on Facebook/Instagram

• Message framing/testing

• Targeting 
• Demographics, interests, geotargeting, lookalike audiences

• Implications and discussion 



Background

• Many Extension professionals use social media, though most of these 
efforts are organic posts
• Generally, a small percentage of followers will see your organic posts (unless there are a 

lot shares)

• Declining organic reach is an ongoing trend, algorithms prioritize paid ads 

• Only people managing the social media account can see the reach

• This presentation features examples of message testing and targeting to 
inform outreach for Extension Natural Resource Professionals



Message framing

• How information is conveyed can influence attitudes and behavior

• Emphasis framing: draws attention to one aspect of a topic while 
deemphasizing other aspects

• Both text and visuals matter

• Success depends on audience’s
interests and worldview

• Social media allows for 
real-world tests of message 
frames

Image: Kusmanoff et al., 2020



Community Food Nature PhysicalityNature Physicality

Encouraging interest in maple syrup production 
with Extension Natural Resources Institute Maple Syrup Program 



CTRs by age and frame

• Compared to ages 18–34:
• Ages 35–54 were 

21% more likely to click

• Ages 55+ were 
67% more likely to click

• Highest CTRs:
• 18–34: physicality

• 35–54: physicality

• 55+: food



   Encouraging cover crops with Iowa Learning Farms

Science Hero StewardBusiness



   Aquatic Invasive Species Prevention Campaign



Urban coyote co-existence 
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Comparing Gain and Loss Frames to 
Encourage Pruning Private Urban Trees 



Campaign to Grow 

Followers of Hmong 

Farmers on Facebook



Growing the customer base for farmers markets: Supporting rural economic 
development through evidence-based consumer research and resources

Fresh & Healthy Fun Local Farmers Sustainable Food

Promoting interest in local farmers markets 



Growing the customer base for farmers markets: Supporting rural economic 
development through evidence-based consumer research and resources

Same sentence structure for 
each frame

Same artistic style and color 
palette for each frame

Date and time of next two 
markets (scrolls horizontally to 
reveal future dates)“Interested” buttons

Link to Facebook Event page

Name and icon of local market



Message test and ad considerations

• Image, text and headline most crucial when people ‘trolling and scrolling’ 

• If you are comparing message frames, aesthetic equivalency is important 
to test the concept rather than the design

• Message tests tell you not only what works best overall, but also what 
message works best for what groups 

• Social media algorithms and features always changing
• Moving toward AI

• Efforts to control content have suppressed politicized issues like climate change



Targeting Basics  

• Boosting 
• Paying to increase reach of your posts including and beyond your followers so they are seen by 

people who don’t follow you but share similar interests and demographics as your followers 

• Lookalike audiences
• Uses email lists or existing social media followers to target people with characteristics similar to 

those people

• Demographics
• Age, gender, relationship status, etc. 

• Geo-targeting
• Target people based on their location from 1-mile radius to global. Geotargeting can be especially 

helpful for promoting face-to-face Extension programming such as workshops.  

• Interests 
• Forestry, outdoor recreation, agriculture, etc. 



Geographic Targeting
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Our targeted map
Sightings reported to the 
UWUCP iNaturalist page



Time and Geographic Specific Ad



Time and Geographic Specific Ad

• Driving Engagement:

• Leverage increased online traffic 

during event to maximize reach. 

• Cultural Significance: 

• Engage with the HMoob community 

at major cultural event 

• Targeted Outreach: 

• Geo-targeting is cost-effective way 

to reach audience.



Boosting a Post vs Non-Boosted

Non- Boosted:



Boosting a Post vs Non-Boosted

2 Days of Boosted:



Implications & Takeaways 

• Budget for ads if possible
• Investments can be small 

• If it’s worth your time to create a post, it’s often worth promoting it 

• You don’t need message tests to benefit from promoted posts 

• Cost per click varies widely depending on topics and audience
• The bigger the ask the higher the cost 

• Caution - what’s most ‘effective’ on social media could produce 
unintended consequences. 



Logo slide

Interested in peer-reviewed studies on this topic?  

Look me up on Google scholar or request article from me. 

Bret Shaw

brshaw@wisc.edu

mailto:brshaw@wisc.edu


DOOR PRIZE

To win the prize, be 
the FIRST to enter 
your answer to the 
host’s question in the 
Webinar Chat Box!



Recordings will be 
available after the live 
version. You can also 
certify your attendance, 
provide feedback, and 
complete the evaluation 
(Step 2)

Subscribe to the Webinar Portal to learn 
about upcoming webinars!
Go to: https://forestrywebinars.net 
Click subscribe (lower right side of page)

https://forestrywebinars.net/


FIND ALL UPCOMING & RECORDED 
ANREP SERIES WEBINARS ON 
FORESTRYWEBINARS.NET
https://forestrywebinars.net/sponsor-
pages/association-of-natural-resource-
extension-professionals-anrep 

Click on the export to 
calendar link, 

in order to save this 
event on your calendar

3. Join the Webinar 
by clicking the Join button up to 30 Minutes 
before the webinar starts. 

This Join button will appear 30 minutes 
before the webinar start time

2. Save the webinar to your Calendar!

More information about this committee or the webinar series, please 
contact: Holly Campbell, Chair, ANREP PLD, hollycam@uga.edu 
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