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Continuing Education Credits

Remember: To qualify for and receive continuing education credits for
participating in today’s webinar, you must

« Complete the satisfaction survey

» Take and pass the short quiz

« Complete the Continuing Education Unit Request Form (CEU Form)
» Certify that you have participated in the webinar in its entirety
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Questions?

Dr. David Coyle, Moderator
dcoyle@sref.info

Forest Health and Invasive Species Program
Southern Regional Extension Forestry and
UGA - D.B. Warnell School of Forestry & Natural Resources
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Methodology

Y

1,223 telephone interviews with American voters
Conducted July 31-August 10, 2016 and via landline and
cell phones

» Margin of error of +/-4.7% at the 95% confidence
interval for National, more for regional results

Y

» Due to rounding, some (most!) percentages do not add
up to exactly 100%

» Selected comparisons to nationwide surveys conducted
in 2005, 2007, 2008, 2010, and 2016

Census Divisions

U.S. Census Divisions
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Issue Context

1
Economic issues are seen as more serious than
environmental concerns.

M Ext. Ser. Very Ser. E@Smwt. Ser. ENotSer. EDK/NA Ext./Very
Serious

The cost of health care 72%

The economy and unemployment 55%
The quality of public education 53%
The amount you pay in taxes 46%
Pollution of rivers, lakes, and %
streams 39%

Loss of habitat for fish and wildlife 34%
Lack of affordable housing 33%

Traffic congestion 33%

tell me whether you think it i erious problem,




Comparatively, issues affecting American forests
are seen as less serious, when ranked.
WExt. Ser. HVerySer. HSmwt Ser. ENotSer. mDK/NA  EXt./Very
Serious
Air pollution and smog 29%
Forest fires that burn trees and 26%
homes
Insects that kill trees 26%
Poorly planned growth and o
development 24%
Diseases that kill trees 23%
Wildfires that destroy property and 229%
forests
Megafires that destroy property and 22%
forests
Too much logging in forests 13%

Q1. I'm going to read you a list of
s problem, a somew

Not many voters hunt, fish,
or hike more than just occasionally.
I am going to read you a list of recreational activities. Please tell me how often you
participate in each activity: frequently, occasionally, rarely, or not at all?
HFrequently EOccasionally @ Rarely HNot atAll/DK/NA Freq‘/
Occas.
Gardening at your home 65% (65)
Viewing wildlife or birding 21% 21% 42% (49)
Hiking on unpaved or forest trails I3 41% (52)
Fishing BNEZY  24% 35% (35)
Going to a vacation home or cabin |'n a 13% I 27% (37)
wooded location
Hunting 16% (15)
‘ , ' ‘ " NC% (USA)
0% 20% 40% 60% 80% 100%
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Forest Pests
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2016

2010

2005

Familiarity with the concepts of forest pests has largely
held steady over the last decade.

In different places across the country, there have been problems with non-native insects and
diseases infesting or killing large numbers of trees. Have you heard anything about this issue?

M VYes, heard a lot HYes, heard a fair amount @ Yes, heard a little HNo Total
Yes
55%
18% 22%
59%
61%
0 0,




Southerners are less likely
A\Y 1/4
to have heard “a lot” about forest pests.
In different places across the country, there have been problems with non-native insects and
diseases infesting or killing large numbers of trees. Have you heard anything about this issue?
N ~N
Yes, heard a lot 7% 14%
Yes. heard a fai Total Total
es, hearda fair 14% >~ Yes 18% o Yes
amount
43% 55%
Yes, heard a little 22% 22%
- -
0% 10% 20% 30% 40% 50% 60% 0% 10% 20% 30% 40% 50%

e
Familiarity with some individual pests has largely
held steady over the last few years.

M Yes, heard alot [@Yes, heard a fairamount [ Yes, heard a little B No Total Yes

2016 20% 15% 44% 56%
Dutch elm

2010 19% 22% 42% 0,

disease 00 : 58%
2005 19% 19% 40% 60%

2016 19% 14% 46% 54%

Gypsy moth < 2010 |EGA 24% 59%
2005 18% 22% 37% 62%
Chestnut 2016 [CE745%| 24%
blight § 2010 |58 25%
2005 |34 29%
Sudden Oak Death 19%
Laurel wilt 9%

Q11. I'm going to rea
trees being infested or ki




Some pests show noticeable changes by region
and year, such as emerald ash borer

MYes, heardalot EYes, heard a fairamount [@Yes, heard a little  ENo

SOUTH - 2016
SOUTH - 2010
EAST NORTH CENTRAL - 2016
EAST NORTH CENTRAL - 2010

IN, MI, AND OH ONLY - 2005

0% 20% 40% 60% 80% 100%

I'm going to read you a list of insects and diseases that have infested trees in different parts of the United States and at different times. For each one, please tell me if you remember hearing
anything about trees being infested or killed by that insect or disease

Those who work in and with forests directly
are among the most believable messengers.
M Total Believable B Total Not Believable Difference
Park rangers +88%
Scientists +81%
Your state’s Division of Forestry +81%
The U.S. Forest Service +75%
Your local city or town forester +70%
Your state’s Department of Agriculture +66%
A local homeowner who lost tree(s);c%iisnssscéz +64%
Conservation organizations +50% (65)
The Nature Conservancy +40%
Local business owners +29% (10)
Timber companies +25% (10)
100% 80% 60% 40% 20% 0% 20% 40%
s e
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Firewood

There are many variations in
where and how often the public uses firewood.

Burn at Home

More than 30 times 15% 10 or more times

11 to 30 times

6 to 10 times ] 7%

1to 5 times 20%

1%

= |

5to 9 times

1to 4 times

Burn Outdoors

12%

9%

28%

10
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Nearly two in five have heard they
should not move firewood.

Have you ever seen, heard, or read any information urging the
public not to move firewood from place to place?

HYes ENo/DK/NA

2016

2010

2007

0% 20% 40% 60% 80% 100%

There is a huge amount of regional variation for
who has heard the message.

Heard Not to Move Firewood by Census Division

100% -

| 89%

80%

60%

40%

20%

0%

Mountain
Western

New England
Mid Atlantic
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HYes ENo

East North Central
West North Central
East South Central
West South Central

Q18. Have you e\

, heard, or read any information urging the public not to move firewood from place to place

11
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Having heard information on the problem make
people /ess likely to move firewood.

Asked Only of Those Who Have Seen or Heard Not to Move Firewood

Much less likely 50% | Total Less

Likely
Somewhat less likely 64%
Made no difference
More likely
Don’t know/NA
O;Vo 10% 20% 30% 40% 50% 60%

Q20. Did the information you saw or heard make you less likely to move firewood from place to place, or did they make no difference the way you handle firewood?

Few admit to moving firewood, and fewer
still to moving it more than 100 miles.

Asked Only of Those Who Burn Firewood at Home or Outdoors

How Often Distance Firewood
Transported Firewood Transported
Five or more times 8% 50 miles or less 68%
per year
. 51 to 100 miles 15%
One to four times
11%
per year
101 to 200 miles ] 9%
Once every few years 11%
More than 200 miles I 7%
Never 70% Don't know/NA | 1%
0% 20% 40% 60% 80% 0% 20% 40% 60% 80%

Q16. How often do you bring
Q17. When you use firewood

d from one location to use in another location ~ like bringing it from home to a campsite or vacation house, or from a vacation area back to your home?

ought from another location, how far have you typically transported it?

12
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Get People to Listen

A brochure at park entry or label on wood
packaging are most likely to catch attention.
MW Def. Pay Att. E@Maybe Pay Att. [l Def. Not Pay Att. EDK/NA Def-/
Maybe
A brochure distributed when you enter a
y state park 87% (90)
A label on firewood packages 87% (77)
Information from a friend or neighbor 84% (88)
A radio ad 83% (78)
An email you receive when making a
campsite reservation 79% (77)
A billboard on the highway 78% (84)
Notices in catalogs like L.L. Bean or Cabela’s 77% (63)
An ad on television 75% (75)
' " " " " ' NC (USA)
0% 20% 40% 60% 80% 100%
Q24.1am going to read y t of ways to present information about not m rewood to the publi
definitely not pay attentio formation about not moving firewood if it were presented to you in that

13
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Newspaper ads or Facebook posts
are least likely to capture attention.
WDef. Pay Att. EMaybe Pay Att. EDef. Not Pay Att. EDK/NA Def./

Maybe

A booth at a special event, such as a fair, or 21% z 73% (75)

farmers market
A news article in your local newspaper 33% 29% 71% (71)

A poster or notice at places where firewood or
sporting goods are sold 29% [ 70% (84)

Information from an elected official, like your

governor [T %) 8% (69)

An article in an e-newsletter from your local
utility, like your electric company 32% l 67% (63)
A website publicized to firewood consumers 32% ﬂ 61% (59)
A Facebook post 26% 47% (58)

An advertisement in the newspaper 26% 47% (55)

. NC (USA)
100%

0% 20% 40% 60% 80%

Q24.1am going to read you a list of ways to present information about not mo; er you would definitely pay attention, maybe pay attention, or
definitely not pay attention to information about not moving firewood if it were pre: 0

When two candidates are allowed to split the
vote, the slogan that PROFESSIONALS think is
most effective is:

Buy It Where You Burn It - 28%

Don’t Move Firewood _ 46%

Buy Local, Burn Local - 26%

0% 20% 40% 60%

DMF Website rebuild survey, actual numbers 15 to 25 to 14

14



But when voted upon within a strict “two-party”
system, the slogan the PUBLIC thinks is most
effective is:

Buy tocal, Burn Lol _ %

OR

Don’t Move Firewood - 25% Don’t Move Firewood - 24%

Don't know Don't know

Both/Neither/ I3% Both/Neither/ I7%

0% 20%  40% 60% 80% 0% 20%  40% 60%  80%

Q23.1am going to read you two different phrases you may hear in a discussion o
billboard. A/ Two Option Tested

s issue. Please tell me which of these two is MORE effective as a slogan on an educational poster or

e
Messaging Basics

» Never stop. Outreach is a marathon, not a sprint.

» Reach them when/where the message makes sense:

= When making a camping reservation or arriving at a park (i.e. emails,
mailings, park ranger interactions)

= At the point of sale of the firewood (i.e. bundle labels, retail area posters)

» Tell people exactly WHAT TO DO in short phrases.

= Buy It Where You Burn It is “what to do” in some, but not all, situations.
Tailor messages as needed.

15
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Take Home Messages

e
Take Home Messages

» Residents of the Southern states are somewhat less aware of
forest pests, but have shown significant growth in awareness
since EAB spread reached through the region.

» Providing information about pests and diseases leads people to
say they are less likely to move firewood.

» Outreach on firewood is CLEARLY WORKING to decrease the
human behavior of transporting firewood long distances.

16



Take Home Messages

» The most-effective times and places to remind the public of the
need to use local or heat treated firewood are when they are
already thinking about firewood or traveling.

» Buy It Where You Burn It is the slogan the public likes the best.
When it works in a given state, it is the best choice to headline
outreach items.

» Don’t stop now. Awareness demonstrably declines when outreach
lessens.
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Thank you!

Questions? Please contact Leigh at
LGreenwood@tnc.org

17



